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Moving from this linear system...
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Source: Ellen MacArthur Foundation, Rethinking the Future of Plastics, 2016



...towards circularity through three actions
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ELIMINATE INNOVATE CIRCULATE



Uniting businesses, governments, and other
organisations behind a common vision and
targets to address plastic waste and pollution
at its source.



The Global Commitment

250+

business
signatories

200+

endorsers

20

government
signatories

COMMON
DEFINITION

S

ANNUAL
REPORT
ON
PROGRESS

COMMON
2025
TARGETS
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compiled by the Ellen MacArthur
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BY PROGRESS AREA

signatory group in this report

Understand trends across the whole

ABOUT THESE
SECTOR INSIGHTS:
This document presents

s onthe
progress made by household
and personal signatories
isted below to achieve their

THIS SECTOR:

Beiersdort AG
Consumr Business®

The Clorox Company
Colgate-Paimoive Company
Essity AB

Household and
personal care sector

O EXPLORE

KEY INSIGHTS

Most household and personal care signatories decreased their use of

virgin plastic packaging over the last year, loption of new

reduction targets s set to accelerate this trend going forward.

102020, their use of virgin

plastic in packaging, on average by 5%. The remaining signatories increased their use

of virgin plastic largely due to significant growth in their total plastic packaging weight
and for

dem:
targets. al signatories have now committed to further reduce the amount of virgin plastic

Cleaning Solutions (FHCS)*
Menkel AG & Co. KGaA

Johnson & Jonnson
Consumer Health

Reckitt
SC Johnson

Uniever

Werner & Mertz GmbH

by on average 38% - by 2025.

Progress so far has largely been driven by an increase in the use.
of post-consumer recycled content in plastic packaging.

in the sector req
content (PCR) from the previous year, by an average of 3 percentage points. The majority
of progress has in
HOPE and PET rigid plastic packaging formats, which are widely recycied. Challenges.
remain for the sector and at

. , tubs, and trays, flexivle
plastic packaging such as pouches and shrink wraps.

Reusa piloting activity has been high, but only a few signatories
reported efforts at significant scale to eliminate single-use packaging.

in 2020, - the highest to
other sectors. However, these o be transiating
scale, increased their e packaging.
“These sigatares ad not provde 0% of their reusable.
data for e or more metncs for Furthermaore. only 19% of ived
10 their packaging. products. or business models to avoid
to begin with.

he elevant metnc() inmost

cares s s Gue fo tignacaries

‘only having foned i the st
yo

reuse model

BY SECTOR

Read our series of three-pager
documents focused on different sectors

O |

___ READ THE GLOBAL COMMITMENT 2021 PROGRESS REPORT

AptarGroup Inc.

Packaging producer - mixed

Arca Continental

Packaging producer -
beverages

ASOS

Retailer - apparel, footwear
and accessories

Beiersdorf AG
Consumer Business

Packaged goods company -
household and personal care

Bell Holding

Packaging producer - mixed

Berry Global

Packaging producer - mixed

Carrefour

Retailer - consumer staples

Submitted to
the Foundaticn
only

249,990

517

66,846

Submitted to
the Foundation
only

Submitted to
the Foundation
only

37256

0% = Opp
3.7% ==

0% = Opp

0% -

0% = Opp

1% = Opp
0.1% ¥ -0.9pp

57.2% V¥ -6.5pp
Target: 100%

83.6% ---
Target: 100%

1.3% ¥ -3.7pp
Target: 100%
b I

45.4% ---
Target: 100%
——

43.2% A4.2pp
Target: 100%
—

53% A2.0pp
Target: 100%
—_—

Not reported

0.5% A03pp
Target: 10%

15% ===
Target: 20%
e |

26.8% A17.6pp
Target: 50%

1% -
Target: 30%
b |

0% = Opp
Target: 25%
[ |

2.3% A0.1pp
Target: 10%
I |

9.4% A4.4pp
Target: 30%

Not applicable f
packaging
producers

Not applicable f
packaging
producers

50% virgin
reduction
compared to 20

50% virgin
reduction
compared to 20

Not applicable f
packaging
producers

Not applicable
packaging
producers

20% virgin
reduction
compared to 20

BY INDIVIDUAL

ORGANISATION

See the progress of each individual
Global Commitment signatory via the

online data platform


https://ellenmacarthurfoundation.org/global-commitment/overview
https://ellenmacarthurfoundation.org/global-commitment/sector-insights
https://ellenmacarthurfoundation.org/global-commitment/signatory-reports

Transparency

The majority of signatories are now publicly disclosing their
total plastic packaging weight and portfolio breakdown

2020 499

Disclosing total
weight

Disclosing portfolio
breakdown




Signatories are reporting more elimination examples...

245
examples

320

o)
+31% examples

2019 2020



...however, most examples involved material substitution, not
changes to avoid the need for single-use packaging

Material
changes

Fundamental
changes




Despite growth in the number of reuse pilots launched, many
signatories still do not appear to be testing reuse models...

Signatories not launching any pilots in
2020

Number of pilots launched



Reusable, recyclable or :

...and the overall share of reusable plastic packaging is below
2%

2020

Single-use plastic packaging

Reusable plastic packaging



Reusable, recyclable or
compostable

Signatories marginally increased their share of reusable,
recyclable, or compostable plastic packaging, which was driven
entirely by progress on recyclability

100%
Reusable,
recyclable or 64'8/: +0.5
compostable 65.3%
Recyclable +0.7
Reusable

Compostable



Reusable, recyclable or
compostable

From ‘technical’ to ‘in practice and at scale’ - a big challenge
on recyclability

Already recyclable Needs incremental Needs innovation away
changes to the from the packaging or
packaging scaling infrastructure

64% 5% 31%

",

A

A

-

36% -

Not r’é-c-:yélable



All brand and retail signatories have committed to set 2025
total and/or virgin plastic packaging reduction targets

©

63

brand and retail
signatories setting
targets

ﬁ :

-19%

in virgin plastics in
packaging by 2025
compared to 2018

ecouplin




Decoupling

And the pace of progress on post-consumer recycled content
is high

2018 2019 2020



1

After decades of
growth, virgin
plastic use appears
to have peaked for
Global
Commitment
brands and
retailers and

Is set to fall faster
by 2025

2

Progress has been
largely driven by
recycling, but that
iIs not enough to
solve plastic
pollution — much
more focus must
urgently go to
eliminating single
use packaging

3

A large number
of businesses
and countries are
supportive of a
global agreement
on plastic
pollution,
recognising
voluntary
initiatives alone
will not be enough
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RecyClass

MISSION & VISION

Plastic Future is Circular

Making plastic circular by
ensuring all products are
recyclable and by
promoting transparent
uptake of recycled content
in new products in line with
the circular economy



RecyClass | REGULATORY STATE-OF-PLAY

Upcoming regulatory requirements at the EU level call for a
transparent, structured and consistent approach to recyclability and

recycled content claims on the EU market.

* Revision of the essential requirements for recyclable packaging, where
all packaging must be recyclable by 2025, within the Packaging and

Packaging Waste Directive;

* Mandatory requirements for recycled content in beverage bottles the

Single-Use Directive.



* Reassure consumers, provide trust to end-
users (B2C) - increasing public interest and
@ understanding in recyclability and recycled
content.

| M P O RTAN C E O F . * Demonstrate compliance with legislation
R O B U ST A N D (B2B) - increasing regulation;

* Underpin quality - ensure certain Standard
TRANSPARENT CI—Al MS ‘@‘ Operating Procedures are implemented.
TO ENSURE MARKET Problem solving and correction.

» Show transparency - reliable sources of
CREDIBILITY (K information and use of published
methodologies.

o o °* Supportcorporate sustainability claims
m about recyclability and use of recycled plastics.




RecyClass | WHAT T0 CONSIDER WHEN
MAKING CLAIMS?

RecyClass has a dedicated Taskforce for Claims ACCURATE
SPECIFIC

participated by all the RecyClass members.

* RecyClass developed and released a Use of Claims
Guidance to create a level playing field on claims. UNDERSTANDABLE
» The Taskforce is currently developing principles for ACCESSIBLE
appropriate claims. Release is expected beginning of

next year. RELIABLE




RecyClass | cerTIFICATIONS
* RecyClass has dedicated Certifications to claim recyclability é:\«'A\

of plastic packaging and recycled content in products. )

e RECYCLABILITY: A BCDEF

« Technology/Product Approval RECYCLABILITY

* Letter of Compatibility
» Design-for-Recycling Certification

 Recyclability Rate Certification EH ‘I 00“::
o RECYCLED
 RECYCLED CONTENT: -3 PLASTIC
* Recycled Plastics Traceability Certification



RecyClass | USE oF THE LOGOS & CLAIMS

RecyClass
* The use of the logos and claims is explained in the
Recyclability & Recycled Content Use of Claims 1
Guidance.
* Business-to-business communication RECHELAG LT
& RECYCLED
» Certificate - process claim CONTENT

* Logo - product claim

USE OF CLAIMS
* Business-to-consumer communication GUIDANCE

* Logo - product claim

Q Detailed information online


https://recyclass.eu/get-certified/use-of-claims/

RecyClass | USE oF THE LOGOS & CLAIMS

RecyClass
» Certified companies can also use claims on recyclability
and use of recycled plastics without the use of the logo. 1
* The Recyclability & Recycled Content Use of Claims
. : : : : RECYCLABILITY
Guidance provides guidance on the wording for the claims. & RECYCLED

CONTENT

USE OF CLAIMS
GUIDANCE

Q Detailed information online


https://recyclass.eu/get-certified/use-of-claims/

RecyClass | How T0 CLAIM RECYCLABILITY 2

DESIGN FOR RECYCLING
GUIDELINES

RecyClass  PE TRANSPARENT FLEXIBLE FILMS for Household and Commercial Packaging

Design guide & recommendations
for plastic packaging

Design for Recycling (DfR)
Guidelines transposed in the tool

Assessing overall recyclability of
a finished package

RECYCLASS TOOL

@

o ABCDEF

RECYCLABILITY

Recyclability Self-Assessment

RecyClass Team support

RECYCLABILITY CERTIFICATION

RecyClass

RECYCLABILITY RATE CERTIFICATE

PRODUCT NAME
BRAND NAME

Recyclability Assessment by
recognized Certification
Bodies




RecyClass | RECYCLABILITY CERTIFICATION
“OR FINAL PACKAGE

DESIGN FOR RECYCLING ASSESSMENT RECYCLABILITY RATE ASSESSMENT
\/:A\ \(:A\» 0/
R R + 9 O 0

ABCDEF ABCDEF

A A
* Qualitative Assessment: ranking from A to F * Quantitative Assessment: % of recyclable content,
« Valid for the EU market in addition to class ranking

 Based on the European plastic waste streams * Country-specific

+  Packaging design, sorting behaviour, end-markets * Based on the local collection and availability of
included infrastructures

* Packaging design, sorting behaviour, end-markets
included

Q Detailed information online


https://recyclass.eu/get-certified/recyclability/#1

ecyClass | recy

RecyClass

DESIGN-FOR-RECYCLING CERTIFICATE

PRODUCT NAME
PRODUCT BRAND

LEGAL COMPANY NAME AND COMPANY ADRESS

The product and equivalent products lsted in Annex | were assessed
and certifed according to RecyClass Recyclabilty Methodology
(version 11, hereby obtaining the following recyclabilty class:

Q Detailed information online

RESU

DESIGN FOR RECYCLING

ASSESSMENT

* Classranking fromAto F

* Recycling stream of the
packaging assessed

* Use of the RecyClass logo!

* Endorsement of
recyclability claims?! by
RecyClass

RecyClass

RECYCLABILITY RATE CERTIFICATE

THISCERTIFIES THAT

PRODUCT NAME
BRAND NAME

LEGAL COMPANY NAME AND ADRESS

certified
Design for Recycling Buidelines [Feb. 2021). hereby obtaining the following
recyclabilty rate and class:

W% @

RECYCLABILITY
3 i e

ABCDEF
i

Mok Fepert rd Cerfcse Regesion ok

[

Dute exprstion of Certiste

“onsen oo g s e

CLABILITY CERTIFICATION -
TS &BENEFITS

RECYCLABILITY RATE

ASSESSMENT

* Classranking fromAtoF

* Recyclability rate from 0 to
100%

* Recycling stream of the
packaging assessed

* Countries where the packaging
is collected and sorted for
recycling

* Use of the RecyClass logo!

* Endorsement of recyclability
claims! by RecyClass

1. According to the Use of Claims Guidance & Logo Use Guidelines document (NB: the rate assessment will lead to additional claims.)


https://recyclass.eu/recyclability/methodology/

RecyClass | How T0 cLAM THE USE 0F
RECYCLED PLASTICS?

The share of recycled plastics cannot be measured in a final product alone.

Certification of the plastic product value chain is necessary to determine and verify the
share of recycled plastics used in a product and its traceability.

Focus of the scheme was developed in line with EN 15343:2007 Plastics Recycling -

Traceability, conformity assessment and calculation of recycled content.

The Scheme was also developed in line with a controlled blending approach as described
in 1ISO 22095:2020 Chain of Custody models description.




RecyClass | recvelen pLasTics
TRACEABILITY CERTIFICATION

-} Certification recognises the use of -} Audit Scheme verifies the traceability of recycled
recycled plastics in products via an material in different process steps throughout the
independent third-party audit. whole chain of custody of the recycled material.

lyiyl

ash §

RECYCLER == COMPOUNDER ey CONVERTER = PRODUCER

| | | |

Traceability Recycled Content Recycled Content Recycled Content
Certification Traceability Traceability Traceability
EN 15343 Certification Certification Certification




RecyClass | RECYCLED CONTENT CALCULATION

Certified
Recycled input

S
o © Controlled
® ° \ blending
o
o0 . Mvb

Other input (e.g. virgin, "
fillers, additives, non- l a3 60%
(5]

certified material, etc.) Fed RECYCLED
e - —> Compounding e il
o ©® conversion
* . ° l process

Products are indentified
& recorded



RecyClass | FiNaL MESSAGES

* Robust and transparent claims for circular plastics are needed to
strengthen the trust in the plastics industry.

* Reliable claims are needed not only for upcoming legislation
purposes, but also to communicate to consumers and

stakeholders.

 Understandable and accurate on-pack logos are necessary to
provide accessible information to consumers.

* RecyClass offers Certification for Recyclability and use of
recycled plastics to communicate those via a third party
verification body.



Thank you for your attention

RecyClass

PLASTICS FUTURE IS CIRCULAR




Questions & Answers

Use the Q&A box in the top-right corner of your
screen

RecyClass



Thank you for participating!

Join us at future sessions:
9 December 2021

More sessions to be announced for 2022

RecyClass



